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According to Fujitsu, due to a low product demand and the obsolescence of some internal parts, 
effective December 31, 2011 all versions of the standard 6-bag U-Scan Carousel (with and 
without secondary scale) will be withdrawn from sale. 
Effective immediately, the 6-bag Carousel is available only for sale and 
support of existing Carousel customers up to the announced withdrawal 
date, but not available for sale to any new prospects or for deliveries 
after December 31, 2011. 
A last-time buy opportunity is offered to existing customers that wish to make a final purchase.  
Orders placed up to and including December 31, 2011 will be fulfilled by March 30, 2012.  After 
December 31, 2011 customers will no longer be able to purchase this product.  
Note that current inventory stock on these products is finite and there is a risk that - subject to 
demand – this product will become unavailable prior to the last-time-buy date. Of necessity, 
orders will be fulfilled on a “first come, first served” basis. 
Dealers are encouraged to discuss their current and forecasted needs with their customers as 
soon as possible.  A delay in placing an order could result in the order being wholly or partially 
unfulfilled. 


